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Introduction 
For entrepreneurial students and small colleges, it can be hard to meet potential business 
partners. The university might not have much in the way of communication or technology 
resources like OrgSync or larger communication platforms. One thing that most college students 
do have is a cell phone, and that cell phone normally has a lot of different applications on it.  
 
From Facebook to finances to fitness, mobile apps help students with a lot of their day to day 
tasks as well as their ability to communicate with other students.  
 
One thing these phones are lacking is an application that can connect the entrepreneurial student 
in the small college, with another entrepreneurial student near them. Let’s Do It! is the missing 
piece of this puzzle.  
 
We have conducted research, both qualitative and quantitative, to help better understand the 
potential consumer of Let’s Do It! and what they’re looking for in this kind of application. We 
are hoping these insights will be useful to you as you move forward launching the app.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

  



Qualitative Research Method 
Focus Group 
 
We conducted a focus group on October 11, 2017 and had four participants in the focus group. 
The participants were invited by 1804 Communication strategy department members and were 
given some background info on the application and what we would be discussing during the 
focus group.  
 
We asked the participants questions concerning pairing apps and if they would be interested in 
using something similar to meet business partners if they were looking to start a business. We 
also asked them about certain features they would want in the app as well as traits they would 
like in a business partner.  
 
Below are the key takeaways from this focus group session:  

1. Being able to set your location and a radius of how far you would want to look for a 
business partner is important. This way you know it is someone within the college or 
town you are in.  

2. One participant wasn’t very enthusiastic about pairing apps like Match.com or Tinder, 
but felt using this concept to meet people in a business sense was a really creative idea 
and would probably use it.  

3. Participants would like to see features on the app where you could link to your social 
media, LinkedIn, or other profiles. They said this would give them a better sense of who 
the person is outside of class or work.  

a. Participants also thought it might be a good idea to have a section on the profile 
where you could upload your resume or portfolio to showcase your previous work 
and experience.  

4. When it comes to finding a business partner, some of the common adjectives the 
participants used to describe the potential partner were: reliable, accountable and 
responsible. One participant also mentioned that good communication skills were 
important; you don’t want to go into business with someone who never answers their 
phone or replies to your emails.  

 
 
 
 

 

  



Quantitative Research Method 
Survey  
 
We created a survey with a total of 15 questions, the majority of these questions were focused on 
preferences toward pairing apps and how students network and meet other students. The survey 
was distributed on October 17, 2017 and was active until October 30, 2017.  
 
We included a PDF of the report with the results from the survey and below are some of the key 
findings and insights from the survey:  

1. 64 percent of respondents said they had never used a pairing app similar to Match.com, 
however, 60 percent of respondents said they would consider using a pairing app similar 
to Match.com to start a business or organization.  

2. Reliable and hard-working were the two highest ranked traits that respondents said they 
would look for in a potential business partner.  

3. When asked what social media platform or website they would use to meet potential 
business partners, LinkedIn was selected most often.  

4. Respondents said that it was very important to know a potential business partner’s 
previous work experience.  

5. When it comes to actually downloading an app, respondents said that the most influential 
factor that leads them to download the app is hearing about it from a friend. The second 
most influential factor is getting free merchandise from that company on campus.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Consumer Profiles 

Tech Savvy Sarah  
Tech Savvy Sarah is constantly downloading apps to make her 
life run as smoothly as possible. As a business major, she is 
not only tackling a tricky workload but also has a job to help 
pay for school, tons of extracurriculars and eventually wants 
to start her own business. She doesn’t have enough time to do 
things the “old-fashioned” way, and turns to technology to 
take care of the little things in life. She has apps that grocery 
shop for her, tell her when she has assignments due, when she 
needs to sleep, eat and basically breathe. She is extremely 
critical when it comes to the performance of  her many 
different applications. If they aren’t user friendly, glitch or are 
are not aesthetically pleasing, she’ll instantly delete. When it 
comes to brainstorming ideas for her future business, she 
needs someone that will be able to keep up with her. She 
needs to find partners both fast and easy in order to efficiently 
create her business and get her ideas across. Tech Savvy Sarah needs an app that meets her high 
standards and can find her reliable business partners in a matter of seconds.  

 

In the Middle Ingrid 
In the Middle Ingrid is very into social media and always has 
her phone in hand! She has a hefty following on Twitter and 
Instagram and loves posting about what she and her friends 
are doing at all times. She is a very hardworking student but 
doesn’t associate technology with work. She wants to start 
some professional accounts to boost her networking ability but 
does not know where to start. She doesn’t have a LinkedIn, 
but she does have a stellar resume! She needs help with 
distinguishing work and play online. 
 
 

 

 
 



No Technology Ned 
Ned is a 21 year old male currently enrolled in college with 
an anthropology major. Ned loves old-school personal 
interactions and face-to-face conversations. He prefers 
reading print versus online. Ned has a smartphone, but only 
uses it for text messaging and phone calls. When it comes to 
school work he prefers to take notes with pen and paper than 
on his laptop. He uses technology when he needs to and 
thinks it can be helpful in certain situations, but he doesn’t 
seek out new technology or extra apps on his phone if they 
aren’t necessary to his day to day life.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

  



Target Consumer Demographics 

Ohio 

Capital University 
Location: Columbus, Ohio 
Undergraduate enrollment: 2,718 
Popular Majors: Nursing, Music, and Social Work 
Diversity: 57 international students ranging 20 countries 
Female: 61%  
Male: 41.5% 
Link(s):https://www.collegefactual.com/colleges/capital-university/student-life/diversity/#secOv
erall 
 

Lake Erie College 
Location: Painesville, Ohio 
Undergraduate enrollment: 955 
Popular Majors: Business Administration & Management and Biology 
Diversity: 42 international students representing 13 countries 
Female: 50.1% 
Male: 48.9% 
Link(s):https://www.collegefactual.com/colleges/lake-erie-college/student-life/diversity/ 
 

Central State University  
Location: Wilberforce, Ohio 
Undergraduate enrollment: 1,729 
Popular Majors: Business/Commerce and Psychology 
Diversity: Average ranking of overall diversity 
Female: 55%  
Male: 45%  
Link(s):https://www.collegefactual.com/colleges/central-state-university/student-life/diversity/  
 

Shawnee State University  
Location:Portsmouth, Ohio 
Undergraduate enrollment: 3,603 
Popular Majors: Nursing (associates) and Business Administration & Management  
Diversity: Average ranking of overall diversity 
Female: 56.1% 
Male: 43.9% 

https://www.collegefactual.com/colleges/capital-university/student-life/diversity/#secOverall
https://www.collegefactual.com/colleges/capital-university/student-life/diversity/#secOverall
https://www.collegefactual.com/colleges/lake-erie-college/student-life/diversity/
https://www.collegefactual.com/colleges/central-state-university/student-life/diversity/


Link(s):https://www.collegefactual.com/colleges/shawnee-state-university/student-life/diversity/ 

Muskingum University 
Location: New Concord, Ohio 
Undergraduate enrollment: 1,575 
Popular Majors: Nursing and Teacher Education Specific 
Diversity: 74 international students from at least 5 countries 
Male: 44.14% 
Female: 55.6% 
Link(s):https://www.collegefactual.com/colleges/muskingum-university/student-life/diversity/ 

New York 

Concordia College 
Location: Bronxville, New York 
Size: 1,466 Students 
Popular Majors: Mostly Science and Business related 
Diversity: Students from thirty two different countries and thirty one different states 
Female: 64.6% 
Male: 35.4% 
Link(s): https://www.concordia-ny.edu/about/  
 
https://www.collegefactual.com/colleges/concordia-college-new-york/student-life/diversity/  

Hofstra University 
Location: Hempstead, Long Island 
Size: 6,899 
Popular Majors: Wide range of majors 
Diversity: Somewhat for its size 
Female: 54.1% 
Male: 45.9% 
Link(s): https://www.hofstra.edu/academics/academics-schools.html  
 
https://www.collegedata.com/cs/data/college/college_pg01_tmpl.jhtml?schoolId=418 

The College at Brockport 
Location: Brockport New York 
Size: 7,000 
Popular Majors: Mostly Education and Human Development and Business 
Diversity: Currently making diversity a priority 
Female: 55% 
Male: 45% 
Link(s): https://www.brockport.edu/life/  
 

https://www.collegefactual.com/colleges/shawnee-state-university/student-life/diversity/
https://www.collegefactual.com/colleges/muskingum-university/student-life/diversity/
https://www.concordia-ny.edu/about/
https://www.collegefactual.com/colleges/concordia-college-new-york/student-life/diversity/
https://www.hofstra.edu/academics/academics-schools.html
https://www.collegedata.com/cs/data/college/college_pg01_tmpl.jhtml?schoolId=418
https://www.brockport.edu/life/


https://www.collegefactual.com/colleges/suny-college-at-brockport/student-life/diversity/ 

Union College New York 
Location: Schenectady, New York 
Size: 2,242 
Popular Majors: Economics and Psychology 
Diversity: Quite diverse for the size 
Female: 45.8% 
Male: 54.2% 
Link(s): https://en.wikipedia.org/wiki/Union_College  
 
https://www.campusexplorer.com/programs/BE30F3D5/New-York/Schenectady/Union-College-
Schenectady/?utm_medium=cpc&utm_source=google&utm_medium=cpc&utm_source=google 
 
https://www.collegefactual.com/colleges/union-college-new-york/student-life/diversity/  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.collegefactual.com/colleges/suny-college-at-brockport/student-life/diversity/
https://en.wikipedia.org/wiki/Union_College
https://www.campusexplorer.com/programs/BE30F3D5/New-York/Schenectady/Union-College-Schenectady/?utm_medium=cpc&utm_source=google&utm_medium=cpc&utm_source=google
https://www.campusexplorer.com/programs/BE30F3D5/New-York/Schenectady/Union-College-Schenectady/?utm_medium=cpc&utm_source=google&utm_medium=cpc&utm_source=google
https://www.collegefactual.com/colleges/union-college-new-york/student-life/diversity/


Funding Demographics  
New York  
 
St. Francis College 
Endowment: $71 million 
 
The Sage Colleges 
Endowment: $32.3 million 
 
Manhattan College 
Endowment: $80.7 million 
 
SUNY Maritime College 
Endowment: $6.7 million 
 
CUNY—Hunter College 
Endowment: $107.7 million 
 
New Jersey 
 
Kean University  
Endowment $14 million  
 
Drew University 
Endowment $130.9 million 
 
Connecticut 
 
Central Connecticut State University 
Endowment $56.5 million 
 
Charter Oak State College 
Endowment $1.6 million 
 
Western Connecticut State University 
Endowment $18.3 million 
 
 
 
 
 
 
 

https://www.usnews.com/best-colleges/st-francis-college-2820
https://www.usnews.com/best-colleges/russell-sage-college-2810
https://www.usnews.com/best-colleges/manhattan-college-2758
https://www.usnews.com/best-colleges/suny-maritime-2853
https://www.usnews.com/best-colleges/hunter-college-2689
https://www.usnews.com/best-colleges/kean-university-2622
https://www.usnews.com/best-colleges/drew-university-2603
https://www.usnews.com/best-colleges/ccsu-1378
https://www.usnews.com/best-colleges/charter-oak-state-college-32343
https://www.usnews.com/best-colleges/western-connecticut-state-1380


Conclusion 
 
When launching a new app, it’s important to understand what your target audience wants out of 
that potential app and how they might like to use it. If you are aware of their wants and needs, 
you will have the most success.  
 
According to our research, your consumers will most likely download this app if you promote it 
through word of mouth marketing and brand ambassadors giving away free swag in exchange for 
a download. Business school students, like Tech Savvy Sarah, are most likely to download, so 
targeting students with an academic emphasis on entrepreneurship or business is a good place to 
start.  
 
While some college students are skeptical about pairing apps for dating, they believe a pairing 
app for businesses would be more successful. They would enjoy if the app connected to resumes 
and social media profiles, and would like to choose a radius of people they are willing to work 
with.  
 


