
Startup Grind: College Edition 
Real-world experience and relationship building for up-and-coming entrepreneurs



Our Vision
To provide students with 

valuable networking experiences 
and educational speaker series, 

all in a fun and engaging 
environment. 



Overview
College students are always looking for opportunities to gain valuable job 
experience before entering their future careers. 

Startup Grind has been educating, inspiring, and connecting entrepreneurs in 
Barcelona since 2014 through monthly events with professional speakers and 
relationship building opportunities. 

We are looking to expand our events to young entrepreneurs by opening 
college-level chapters across Barcelona. The following presentation is a brief 
overview of a marketing plan that we have created and can be implemented if 
you decide to start your chapter.  



Social Media Platforms

● As a new student organization one of the first things you should do is set 
up social media accounts for your organization. 

● We recommend Facebook, Twitter and Instagram as the social media 
channels that each chapter should set up and use to communicate. 
These channels can be used to recruit new students, inform members of 
upcoming events, as well as attract sponsors to the chapter events. 



Growing your 
members through 
engagement

Engaging with your audience 
is HUGE. As a new 
organization on campus, you 
need to get the word out 
about what you do, why 
students should care, and 
why they should get involved 
by attending your events and 
become Startup Grind 
Members. You can do this by 
engaging with students on 
social media. 



Tips on running 
social media 

accounts

● Tag Startup Grind
● Follow other school 

and student 
organization social 
media accounts

● Pay attention to your 
audience’s activity

● Respond to feedback



Sponsors
Building your network and the financial future of your chapter

a. Sponsor Targeting 
b. Tentative Sponsorship Schedule
c. Sponsor Levels



Sponsor Targeting

1. Decide what kind of individual you want to speak at your job. Designate what 
industries you would like represented. 

2. Utilize your resources, including social media. 
3. Research speakers who have already spoken at Startup Grind events.
4. Must decide which sponsors you want for financial support, and which ones 

you want to physically speak at your event.



Tentative Sponsorship Schedule

June: Start reaching out to potential sponsors/speakers.
End of July: Follow back-up with potential sponsors.
August: Follow back-up with potential speakers.
End of August/Beginning of September: Finalize speaker schedule for 
semester/year.
October: Hold first event
January: Reach out to more potential sponsors/previous sponsors



Sponsor Levels

Example:



Get your grind on with 
Startup Grind today!

Kate Ansel, Sara Defibaugh, and Flannery Jewell


